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09:00 Breakfast & Check-in

09:45 Welcome 
  Mark Heap, CEO, MediaCom APAC

10:00 Keynote
  Jeanne Lim Ph.D., CEO, Hanson Robotics Ltd,  
  joined by Sophia the Robot
  The Next Frontier: Building Relationships with AI

11:00 Morning Track 01
  BLINK Sessions: B C D EA    See next page for session details

11:45 Morning Track 02
  BLINK Sessions: IG H JF    See next page for session details

12:15 Networking Lunch  
  Tech Garden

13:15 Keynote  
  Unruly x Envolve 
  Connecting Content and Commerce with Fit-for-Purpose Video

14:00 Afternoon Track 01
  BLINK Sessions: B C D EA   
  See next page for session details

14:45 Afternoon Track 02
  BLINK Sessions: IG H JF   
  See next page for session details

15:30 Keynote 
  Hugh Evans, Co-Founder & CEO, Global Citizen
  Global Citizenship and The Power of Brands to Save the World

16:15 Wrap 
  Mark Heap, CEO, MediaCom APAC

16:30 Bonus Panel & Happy Hour 
  The Influencers, hosted by INCA
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1 MORNING SESSION 11:00 | AFTERNOON SESSION 14:00

       

A  SOCIAL STOREFRONT: 
THE EVOLUTION OF  
MOBILE SHOPPING  

Alethea Sibois 
Global Product Marketing Lead, APAC 

The path to purchase has never been shorter, with 
the opportunity to buy straight from your news feeds, 
influencers and livestreams. With 80% of people on 
Instagram following a business account and 75% of  
users opening Instagram with the intention to shop,  
social media is now your visual, immersive storefront. 
From the moment of discovery to making a purchase, 
Facebook discusses the evolving shopper behaviour 
and how to make every part of the mobile shopping 
experience seamless.
 

       

B  PROBLEM-SOLVING WITH THE 
CREATIVE USE OF TECHNOLOGY 

Elaine Shuainan Zhu
Google ZOO APAC, Regional Lead

Join the Google ZOO team for a unique exploration of 
how an interdisciplinary partner innovation team made 
up of strategists, technologists, storytellers, prototypers 
and designers have come together to help solve old 
problems (or fresh opportunities) in new ways – powered 
by technology. Through the lens of three macro trends – 
augment, amplify and assist – this session will showcase 
recent examples of how brands have deployed creative 
technology to develop lasting, highly impactful moments 
with their consumers. 

       

C  THE CONTENT BATTLE: 
A NEW ERA IN GLOBAL SPORTS

Hari Vijayarajan 
Chief Commercial Officer

As Asia’s largest global sports media company, ONE 
Championship enjoys a broadcast footprint of over  
140 countries and a reach of 2.6 billion potential viewers. 
Hear how the company has successfully navigated the 
competitive world of broadcast content in just eight short 
years, to now leading the charge. Hear how they are 
adapting as a content platform to stay at the forefront of 
a new digital entertainment revolution with One eSports, 
delivering an unmatched online/offline experience to their 
millennial-strong fanbase.  

   

D   WILL ECOMMERCE 
 KILL BRANDS? 

Josh Gallagher
Chief Product Officer,, MediaCom APAC 

Guy Munro
Global Business Director, VERSA

The relationship between consumers and brands is fast 
changing. eRetail has democratised access to brands and 
created a frictionless buying experience that poses a great 
opportunity but also a great threat, if not embraced. How will 
your brand survive when the web goes conversational and 
the only chance you get to convert starts with “Hey Alexa…”? 
Your ability to harness three big trends – Conversation, 
Community and Convenience –  will play a pivotal role in 
success. With our voice partner, VERSA, we will uncover  
how to shape your brand in a world without friction.

 

      

E   5G: A BRAVE NEW WORLD
Paolo Lacuna
Strategist/B2B Lead, Media Solutions, SEA

The advent of 5G technology will usher in what Verizon 
Media are describing the 4th industrial revolution. 5G will 
change everything, from unleashing consumers’ mobile 
media consumption, to advancing the Internet of Things. 
And to be successful, the smartest brands will be those 
prepared and ready from the outset. Join Verizon Media as 
they share how 5G will change consumer behaviour and 
what it means for your business. Learn how your brand can 
prepare and respond to these new habits with consumer-
centric content and experiences. 
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MORNING SESSION 11:45 | AFTERNOON SESSION 14:45

      

F  TOKYO 2020: 
GAMES FOR GROWTH 

Phil Townend 
Chief Commercial Officer, APAC 

With the eyes of the world turning to Japan over the 
coming 12 months, how can brands in Asia leverage the 
global attention for growth? Join Unruly in this insight and 
video-rich foray as they reveal their Rugby World Cup 
2019 & Olympic Games 2020 playbook. Unruly has been 
tracking consumer and video sentiment at scale across 
the globe since 2012, allowing them to give an insightful 
retrospective of how sponsors and non-sponsors harness 
video to drive engagement around global events. Explore 
how to harness emotion and culture to ensure you are at 
the forefront of the global conversation of these two huge 
sporting events. 

         

G   
THE ART & SCIENCE OF 
BRAND SAFETY AT SCALE

Chris Bell 
Head of Agency Development, SEA 

As video advertising fast becomes the new marketing 
currency, the issue of brand safety is growing just as 
quickly – especially in a climate of fake news, fake 
accounts and questionable user-generated content.  
How can advertisers get the assurance of having brand-
safe, premium quality content at scale? What role does  
AI vs human verification play in providing the right 
editorial environments? How can brands connect with 
what’s happening in the moment quickly and at low risk? 
Join Twitter as they share how to balance the art and 
science of brand safety at scale.

         

H   THE POWER OF INFLUENCE  

Atique Kazi 
Vice President, New Business APAC XAXIS, GroupM 

Sebastien Caudron 
Global Lead, IncaTech

The power of influencers to reach and engage consumers 
across social platforms is clear. But large advertisers need 
scalable, credible, reliable solutions to trust and act on 
the opportunity. Join INCA, the GroupM-owned influencer 
marketing solution, as they share how to deliver content 
campaigns across and beyond social platforms, so to  
drive measurable engagement and growth. INCA will 
highlight how data and technology play a key role in  
today’s influencer landscape to help brands succeed. 

      

I   THE FUTURE OF SHOPPING

Alin Dobrea 
Regional Senior Marketing Manager, Zalora

Anmol Arora 
Business Head, APAC & MENA, ViSenze

According to McKinsey, 1.4 billion people will join the 
global middle class by 2020 and 85% of them will be in 
APAC. In other words, the future of shopping is in our own 
backyard. Join Zalora, an early pioneer shaping SE Asia’s 
online fashion, to explore how brands can leverage direct-to-
consumer opportunities to deliver more engaging customer 
experiences. They’ll be joined by ViSenze, Asia’s visual 
commerce leader, who will share how AI and mobile will  
fuel smarter, more intuitive shopping behaviours.  

         

J   EMERGING TECHNOLOGIES & 
SCALABLE GROWTH: BRINGING 
TOMORROW INTO TODAY 

Bianca Best
Global Managing Director of Blink & Strategic Partnerships

Join MediaCom to discuss how combining customer-
centricity with emerging technology is key for successful 
brands today. Bringing ‘intra-preneurialism’, bravery and 
experimentation into your organisation and activating 
rapid pilots is the way to embrace this age of acceleration 
we’re working within. Learn how to innovate fast and drive 
accelerated, scalable growth, and see case studies of 
brands using tech effectively for transformation. 


