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Byron Sharp is a Professor of Marketing Science 
and Director of the Ehrenberg-Bass Institute, 
the world’s largest centre for research into 
marketing. The Institute works with brands all 
over the world through its Corporate Sponsorship 
programme including Procter & Gamble, Unilever, 
Colgate-Palmolive, Diageo and Kellogg’s.  Byron’s 
first book How Brands Grow: What marketers 
don’t know has been called one of the most 
influential marketing books of the past decade 
and was voted marketing book of the year by 
AdAge readers. In 2015 he published the follow-
up How Brands Grow Part 2 with Professor Jenni 
Romaniuk. Byron has also written a textbook 
Marketing: Theory, Evidence, Practice which 
reflects modern knowledge about marketing and 
evidence-based thinking. 

Introducing our
opening keynote speaker

PROFESSOR BYRON SHARP
Professor of Marketing Science &  
Director of the Ehrenberg-Bass Institute 

HOW BRANDS GROW IN A 
DISTRACTED, DIGITAL WORLD

O P E N I N G  K E Y N O T E  S P E A K E R :  

9:30am

In the years since Byron Sharp published How 
Brands Grow – arguably one of the most pivotal 
marketing books of the past decade – his theories 
have taken root with major marketers. In this 
keynote, Byron will share his evidence-based 
laws for brand growth and how they apply in a 
distracted, digital world. How can brands succeed 
in the increasingly media-fragmented economy 
that we live in?  How do we build distinctive brand 
assets when faced with a seemingly endless list 
of distribution opportunities? How does the rule of 
“mental availability” apply when attention seems 
even more scarce? Don’t miss this exclusive talk 
reflecting the latest marketing and evidence-based 
thinking on how to grow your brand. 

R O O M :   GRAND SALON 1
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THE NEXT BILLION: CAPTURING 
THE CHINESE CONSUMER

R O O M :   GRAND SALON 1

LO N G  B L I N KE

10:30am
Track 01

SHORT BLINK: 30mins
LONG BLINK: 45mins

R O O M :   SALON 1

S H O R T  B L I N KA

SOCIAL MEDIA:  
YOUR NEW STORE FRONT

R O O M :   SALON 2

S H O R T  B L I N KB

The path to purchase has never been shorter, 
with the opportunity to buy straight from 
your news feeds, Instagram influencers and 
messenger apps. For example, shoppable 
Instagram posts are seeing up to +1,000% more 
traffic and +20% increased revenue for brands.  
With shortened eCommerce opportunities 
mounting for businesses, Facebook discusses 
the evolving shopper behaviour and how to 
leverage social media as your new store front. 

Sarah Bennison 
Head of Regional Product Marketing, APAC

THE FUTURE OF MOBILITY

R O O M :   SALON 5

S H O R T  B L I N KC

Machine learning based on location data 
has changed the way we navigate our lives, 
particularly when it comes to getting from A to B. 
Waze, a Google company, is working with different 
communities and cities to capture data that was 
previously unavailable, transforming how people 
drive and unlocking huge opportunities for 
brands to target consumers on the go. Location 
data possibilities are endless, but how can 
brands strike the balance between “useful” and 
“intrusive” to capture their audiences? 

Krishna Kumar  
Regional Manager, APAC Acacia Leroy 

Trend Strategist

China’s online shoppers are set to spend 
US$1 trillion this year, with US$125 billion 
in cross-border eCommerce. By 2020, 
more than half of China’s digital buyers will 
be shopping for cross-border products. A 
recent partnership between Alibaba and the 
Thai government saw 80,000 Thai durians 
sold within 60 seconds on T-mall. Chinese 
consumers are an increasingly significant 
market for SE Asia brands to serve. In this 
session, deep dive into the latest consumer 
trends and innovations from China and 
identify actionable opportunities for your 
brand to successfully tap into this growing 
consumer group. At the same time, gain 
cutting-edge inspiration to thrive and win in 
your local market!

As the company behind theAsianparent.com, 
theIndusparent.com and AsianMoneyGuide.com, 
Tickled Media’s content platforms reach over  
12 million women every month, making them the 
largest female-focused publisher in Southeast 
Asia. From starting as a humble Mum’s blog 
to becoming the No. 1 content publisher for 
women (with $0 marketing spend), they have 
successfully navigated the ever-changing social 
and influencer space to grow their brand. Hear 
how they have adapted as a content owner and 
how they plan to evolve to remain SEA’s most 
popular online platform for women.

WINNING THE CONTENT BATTLE: 
LESSONS FROM SEA’S LEADING 
PUBLISHER FOR WOMEN

R O O M :   SALON 6

S H O R T  B L I N KD

Roshni Mahtani 
CEO & Founder

#blinklive

VIDEO KILLED THE RADIO STAR

What types of content specifically influence 
purchase behavior? Unsurprisingly, video 
remains on top in terms of content performance 
– 86% of internet users who purchased a 
product were influenced by video content on 
social media, more so than Images or Text. What 
is your video strategy? Where should a brand be 
positioned inside the video? Should videos be 
15sec or longer? Is Text dead? Join Twitter as 
they help demystify your video content strategy 
and help you make the most of the top content 
formats that are swaying buyers.  

Arvinder Gujral 
Managing Director, SEA & Senior Director, 
Business Development, APAC
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Recently at Google’s annual developer 
conference, the company previewed a jaw-
dropping new capability of Google Assistant: 
in the not too distant future, it’s going to make 
phone calls on your behalf. Although Google 
Duplex is still under development, it seems the 
Age of Assistance is well and truly here. This 
session will cover the trends, technologies and 
opportunities for advertisers – and how brands 
need to stay hyper-relevant and helpful to their 
customers if they want to succeed.

SHORT BLINK: 30mins
LONG BLINK: 45mins

MARKETING IN THE AGE OF 
ASSISTANCE: “OK GOOGLE,  
WHAT’S NEXT?”

R O O M :   SALON 5

S H O R T  B L I N KH

Hugo Brown  
Business Lead, WPP APAC

R O O M :   SALON 6

THE ART & SCIENCE OF  
INFLUENCER ORCHESTRATION

S H O R T  B L I N KI

New research by HYPR, the world’s leading 
influencer search and discovery directory, shows 
that the average influencer campaign requires 
more than 30 days of research and 84 emails 
to activate a single influencer. AI and automation 
are set to streamline the influencer marketing 
process, allowing brands to discover, activate 
and measure thousands of influencers with just 
a few clicks. HYPR reveals the new tools that 
will power the future of influencer orchestration, 
including the pioneering Influencer Optimisation 
Tool developed in partnership with MediaCom.

Gil Eyal 
CEO & Co-Founder

11:15am
Track 02

AUGMENTED REALITY CHECK: 
DRIVING DIRECT RESPONSE 

R O O M :   SALON 1

S H O R T  B L I N KF

Augmented Reality presents a brave, new world 
of opportunities for brands, but how does it fit 
into your overall marketing strategy and can it 
deliver genuine business results beyond just 
engagement and brand building? With 191 
million active users each day, Snapchat is the 
world leader in AR, having created over 3,000+ 
unique experiences for audiences to engage 
and interact with. Join Snap to discover how 
your brand can leverage the Power of Play to 
drive measurable ROI through the application of 
shoppable AR.

Kathryn Carter 
General Manager, ANZ

#blinklive

R O O M :   SALON 2

S H O R T  B L I N KG

THE CONNECTED HOME IS THE  
NEXT WAVE OF MARKETING

Increases in data, voice and IoT are disrupting 
our lives and businesses, evolving advertising 
from one-way storytelling to two-way, immersive 
experiences. Taking insights from Unruly’s 
Connected HOME – a 2,000 sq ft home inside 
their London HQ designed to give marketers 
a synapse-tingling shot of the future – Unruly 
Futurist and former MIT researcher, Elena 
Corchero, unpacks the latest tech trends and 
how they will transform a brand’s communication 
with consumers.

Elena Corchero 
Futurist
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1:30pm
Track 03

SHORT BLINK: 30mins
LONG BLINK: 45mins

R O O M :   SALON 1

S H O R T  B L I N KA

SOCIAL MEDIA:  
YOUR NEW STORE FRONT

R O O M :   SALON 2

S H O R T  B L I N KB

The path to purchase has never been shorter, 
with the opportunity to buy straight from 
your news feeds, Instagram influencers and 
messenger apps. For example, shoppable 
Instagram posts are seeing up to +1,000% more 
traffic and +20% increased revenue for brands.  
With shortened eCommerce opportunities 
mounting for businesses, Facebook discusses 
the evolving shopper behaviour and how to 
leverage social media as your new store front. 

Sarah Bennison 
Head of Regional Product Marketing, APAC

THE FUTURE OF MOBILITY

R O O M :   SALON 5

S H O R T  B L I N KC

Machine learning based on location data 
has changed the way we navigate our lives, 
particularly when it comes to getting from A to B. 
Waze, a Google company, is working with different 
communities and cities to capture data that was 
previously unavailable, transforming how people 
drive and unlocking huge opportunities for 
brands to target consumers on the go. Location 
data possibilities are endless, but how can 
brands strike the balance between “useful” and 
“intrusive” to capture their audiences? 

Krishna Kumar  
Regional Manager, APAC

As the company behind theAsianparent.com, 
theIndusparent.com and AsianMoneyGuide.com, 
Tickled Media’s content platforms reach over  
12 million women every month, making them the 
largest female-focused publisher in Southeast 
Asia. From starting as a humble Mum’s blog 
to becoming the No. 1 content publisher for 
women (with $0 marketing spend), they have 
successfully navigated the ever-changing social 
and influencer space to grow their brand. Hear 
how they have adapted as a content owner and 
how they plan to evolve to remain SEA’s most 
popular online platform for women.

WINNING THE CONTENT BATTLE: 
LESSONS FROM SEA’S LEADING 
PUBLISHER FOR WOMEN

R O O M :   SALON 6

S H O R T  B L I N KD

Roshni Mahtani 
CEO & Founder

#blinklive

VIDEO KILLED THE RADIO STAR

What types of content specifically influence 
purchase behavior? Unsurprisingly, video 
remains on top in terms of content performance 
– 86% of internet users who purchased a 
product were influenced by video content on 
social media, more so than Images or Text. What 
is your video strategy? Where should a brand be 
positioned inside the video? Should videos be 
15sec or longer? Is Text dead? Join Twitter as 
they help demystify your video content strategy 
and help you make the most of the top content 
formats that are swaying buyers.  

Arvinder Gujral 
Managing Director, SEA & Senior Director, 
Business Development, APAC

MARKET MIX BY CULTURE 
RATHER THAN GEOGRAPHY 

R O O M :   GRAND SALON 1

LO N G  B L I N KJ

Ian Forrester 
Global SVP of Insights & Solutions, Unruly
Pinaki Dutt 
Global Head of Applied Connected 
Intelligence, MediaCom 

Consumers are products of culture, and their 
attitudes, ideas and opinions are shaped 
by their environments. As marketers, it’s 
vital that we understand these behaviours. 
MediaCom’s Cultural Connections study 
– an update on Hofstede Insights’ cultural 
understanding for the 21st century – has 
collected data from more than 60,000+ 
consumers in 60+ markets to understand 
why they think, feel and behave uniquely. By 
quantifying cultural codes, the study reveals 
why marketing by culture is more effective 
than marketing by geography.  As the study’s 
first partner for content diagnostics, Unruly 
and MediaCom join forces to explain why 
what works in one market might flop in the 
nation next door.
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Recently at Google’s annual developer 
conference, the company previewed a jaw-
dropping new capability of Google Assistant: 
in the not too distant future, it’s going to make 
phone calls on your behalf. Although Google 
Duplex is still under development, it seems the 
Age of Assistance is well and truly here. This 
session will cover the trends, technologies and 
opportunities for advertisers – and how brands 
need to stay hyper-relevant and helpful to their 
customers if they want to succeed.

SHORT BLINK: 30mins
LONG BLINK: 45mins

MARKETING IN THE AGE OF 
ASSISTANCE: “OK GOOGLE,  
WHAT’S NEXT?”

R O O M :   SALON 5

S H O R T  B L I N KH

Hugo Brown  
Business Lead, WPP APAC

R O O M :   SALON 6

THE ART & SCIENCE OF  
INFLUENCER ORCHESTRATION

S H O R T  B L I N KI

New research by HYPR, the world’s leading 
influencer search and discovery directory, shows 
that the average influencer campaign requires 
more than 30 days of research and 84 emails 
to activate a single influencer. AI and automation 
are set to streamline the influencer marketing 
process, allowing brands to discover, activate 
and measure thousands of influencers with just 
a few clicks. HYPR reveals the new tools that 
will power the future of influencer orchestration, 
including the pioneering Influencer Optimisation 
Tool developed in partnership with MediaCom.

Gil Eyal 
CEO & Co-Founder

2:15pm
Track 04

#blinklive
THURSDAY 7 JUNE -  GRAND HYAT T SINGAPORE

AUGMENTED REALITY CHECK: 
DRIVING DIRECT RESPONSE 

R O O M :   SALON 1

S H O R T  B L I N KF

Augmented Reality presents a brave, new world 
of opportunities for brands, but how does it fit 
into your overall marketing strategy and can it 
deliver genuine business results beyond just 
engagement and brand building? With 191 
million active users each day, Snapchat is the 
world leader in AR, having created over 3,000+ 
unique experiences for audiences to engage 
and interact with. Join Snap to discover how 
your brand can leverage the Power of Play to 
drive measurable ROI through the application of 
shoppable AR.

Kathryn Carter 
General Manager, ANZ

R O O M :   SALON 2

S H O R T  B L I N KG

THE CONNECTED HOME IS THE  
NEXT WAVE OF MARKETING

Increases in data, voice and IoT are disrupting 
our lives and businesses, evolving advertising 
from one-way storytelling to two-way, immersive 
experiences. Taking insights from Unruly’s 
Connected HOME – a 2,000 sq ft home inside 
their London HQ designed to give marketers 
a synapse-tingling shot of the future – Unruly 
Futurist and former MIT researcher, Elena 
Corchero, unpacks the latest tech trends and 
how they will transform a brand’s communication 
with consumers.

Elena Corchero 
Futurist



THURSDAY 7 JUNE -  GRAND HYAT T SINGAPORE

NATALIE TURNER
Founder & CEO, The Entheo Network  
Founder, Women Who Lead  
Inventor, The Six ‘I’s® of Innovation

THE MINDSETS OF INNOVATORS: 
THE IMPORTANCE OF PERSONAL 
LEADERSHIP AND ORGANISATIONAL 
TRANSFORMATION IN THE  
DIGITAL AGE

C LO S I N G  K E Y N O T E  S P E A K E R :  

3:00pm

As the digital landscape continues to change at 
a rapid pace, dismantling and disrupting the way 
that we do business, how can we ensure that our 
leadership and organisational thinking evolves 
at the same rate? Explore the new frontier of 
competitive advantage, innovation in management 
itself, and its importance in being able to create, 
develop and exploit new ideas. 

R O O M :   GRAND SALON 1

A TEDx speaker and voted by CMO Asia and the 
World Federation of Marketing and Sustainability 
as one of the top 50 female leaders in Asia, 
Natalie is an expert in the field of innovation 
skills and thinking that equip us for the digital 
age. Author of Business Book of the Month, 
Yes, You Can Innovate, she is also the inventor 
of The 6 ‘I’s®, an integrated methodology that 
measures innovation strengths and tracks the 
journey of an idea. As the Founder and CEO of 
The Entheo Network, Natalie has worked for 
and consulted with some of the world’s leading 
organisations including DBS, LEO Pharma Asia, 
Kellogg’s, Singapore Airlines and CISCO Systems, 
helping them build innovation systems, culture 
and capabilities, as well as generating new ideas 
to help them grow their teams and businesses.

Introducing our
closing keynote speaker

#blinklive


